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SNAP-Ed Statewide Retail Food Access

Allie Moore, Extension Coordinator
allison.moore2@wsu.edu
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SNAP Retailers in Washington State

Sources: USDA SNAP Retailer Locator
Data Accessed January 2024
ALL SNAP RETAIL TYPES
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https://www.fns.usda.gov/snap/store-definitions


General SNAP & SNAP Online 
Retailer Eligibility

Application support is available! You’re not alone.
• USDA Retailer Service Center (Link + Phone Number)

• Marketlink (Link) – 
• Farmers Markets & Direct Marketing Farms
• WA State Farmers Market Association Regional Leads can help too (Link)

• SEMTAC - SNAP EBT Modernization Technical Assistance (Link)
• SNAP Online Only – All SNAP Retail Types
• Partnership between USDA & National Grocers Association

https://www.fns.usda.gov/snap/retailer
https://marketlink.org/
https://wafarmersmarkets.org/food-access-2/regional-leads-2/
https://www.nationalgrocers.org/semtac/


Online SNAP Retail & Delivery

• Learning about nuances & barriers of SNAP 
& SNAP Online Eligibility processes
• Identifying technical support options
• Identifying the scope of online delivery options in 

rural areas

• Following as USDA & FNS expand SNAP Online 
Purchasing Pilot program

• Learning about options for online meal kit builders 
made for SNAP shoppers



Large Retailers
• Safeway Tabling Support/Materials Distribution

• Supporting the Fruit and Vegetable Incentive Program 
Community of Practice
• SNAP Match Outreach Mapping
• Safeway Letter of Support Development
• Assessing Delivery Areas & Opportunities

• Opportunities for SNAP Match Promotion



Rural & Small Retailers

• Focus on Rural Retailers & Service Gaps

• Rural Local Foods Cards
• Whatcom Grown Pilot Local Foods Card 

Program Development
• San Juan Island Grown Debit Card 

Research Support



Retailer Mapping
SNAP Match Outreach Map (Link)
Food Access Mapping with Yakima County Partners

SNAP-Ed Site Eligibility Group
Mapping Culturally Relevant Grocers (Developing)

https://wasnap-ed.org/statewide-retail-food-access/


Direct Marketing Farms
& Farmers Markets

Activities:
• Collaborating with WA State Farmers Market 

Association and Regional Leads to share 
resources without duplicating efforts

• Learning about barriers for accepting SNAP 
and other rural food access barriers

• Learning about SNAP Market Match & 
Farmers Market Nutrition Program successes 
and barriers



Food Banks/Pantries

• Developing Stretch Your Food 
Budget Resource with WSU Kitsap 
County & Partners (Coming Soon!)

• Supporting Food Bank Nutrition 
Policies in coordination with WA 
Food Coalition

• Sharing resources for PSE 
development in food banks



SNAP-Ed Statewide Retail Food Access

Allie Moore, Extension Coordinator
allison.moore2@wsu.edu

mailto:allison.moore2@wsu.edu


San Juan County 
Supplemental 
Nutrition 
Assistance 
Program and Ed

San Juan County Health & 
Community Services

Healthy Communities Division
Kristen Rezabek, MS, RDN, CD, CDCES



CHA 2023 and ALICE report 



San Juan County Poverty:

• 20% of children < 5
• 16% of families with children
• 25% of LatinX

8% in San Juan County 
receive SNAP benefits/ ~ 25% 
eligible for SNAP



Farm to Community: Programs to support Food 

Equity and Local Agriculture

�Increases consumption of 
fruits and vegetables for low-
income families – 26%

�Increase dollars invested in 
local agriculture



� Expanding Healthy Food 
and Return on Investment



Island Grown Food Access 
Card
� Enrolled 189 households/ 351 individuals to receive a 

$150 annual benefit on debit/credit card

� Spend on locally grown EBT eligible foods at the San 
Juan Islands Food Hub (sjifh), Co-op, and Farm Stands/ 
Farmers Market Vendors

�  Use to purchase any EBT eligible food items; fruits, 

vegetables, meat, fish, poultry, eggs, dairy products, 

bread, and seeds/plants starts that produce food. 



Timeline for Island Grown

•Engagement with community partners
•Stripe platform identified and beta tested
•$25K Funding secured and fiscal sponsor under Ag Guild

Spring  2021

•Farmer, Food Hub, and Co-op engagement and vendor 
enrollment – 20 signed up

•Client outreach and enrollment – target 150/ 203 
•Community Promotion

Summer-Fall 2021

•Grant funding received $10,000
•$150 Reload and continued new client enrollment - 310
•Client survey sent out

2022

•Additional grant funds secured $10,000
•$150 Reload and continued new client enrollment
•Stripe platform use for client cards rescinded 

2023

•Island Grown on hold
•Finding a new platform/ alternate food access programs 
•Relaunch of Island Grown – hoping by Summer!

2024



To date:

�$34,583 spent/ >40 vendors

In 2022 Survey:

�45% last 12 months couldn’t afford to eat balanced 
meals

�87% Island Grown helped them better afford 
balanced meals

�“It made it easier (to) afford and encouraged me 
to take advantage and eat healthier”

�“It has been wonderful to have a card that is just 
like any other cc and doesn’t stand out as EBT, 
which I can use at my own discretion”



Fresh Bucks

� Local match promotes buying power – up to $20 match at Orcas Co-op 
and NEW $40 match at the San Juan Island Farmers Market

� Increases consumption of fruits and vegetables for low-income families

� Increase dollars invested in local agriculture: for $15,000 match program 
>$30,000 going to local farmers and growers 

Orcas Island - 132 Households with 301 individuals 
$22,858 worth of Fresh Bucks produce has been sold, and $11,429 Fresh Bucks 
dollars have been redeemed.

San Juan – New matching of up to $40 on all locally grown and produced EBT 
eligible foods starting May 2024



Contact Info

Kristen Rezabek, MS, RDN, CD, CDCES
(she/ her) | Health and Nutrition Coordinator
San Juan County Health and Community Services | Healthy Communities
PO Box 607 | Friday Harbor, WA 98250 
O: 360-370-7518 | C: 360-410-1669 |F: 360-378-7036 

kristenr@sanjuancountywa.gov

https://www.sanjuanco.com/1777/Health-Community-Services
mailto:kristenr@sanjuancountywa.gov


W H A T C O M  G R O W N

Noelle Beecroft
Whatcom County SNAP-Ed Program Coordinator 
M.S  Agriculture student 



East County 
Food Landscape 





Crossroads Grocery, Maple Falls
EBT foods - but no sweets

12k into local economy 
targeting WIC parents 

increase healthy choices 



Steps to implement Whatcom Grown 

Lots of meeting with Kristen from Island Grown, modeled after her
program

1.

Get a Committee together. NABC, FCFP, WSU SNAP-Ed2.
Gauge grocery store interest and review expectations 3.
Find funding - NABC, wanting to support local Ag 4.
Find target audience - WIC because no WIC retail here 5.
What cards work best 6.
distribution of funds and card loads - held at PSFH after loading7.
staff training 8.
integration of local foods9.
distribution of cards with instructions 10.
 Continue to order food and assist store with display 11.
data track - Allie’s wheelhouse! 12.



Product, labeling, pricing



Best practices

MOU with grocery store 
data tracking for future funding
clear boundaries on what can be ordered 
expectations for staff and users
staff training 
putting the least amount of strain as possible on grocery stores,
meet them where they are at  



Biggest Challenges 
Staff learning and buy in 
limited capacity for small grocers 
picking a card!!!!
integration with the PSE System, if it was all local, it’d be easier
Large time commitment 

Biggest Wins
12k in funding the first year; 42 parents signed up
PSE change for food ordering, hyper local
boosts local economy, new market opportunity  
flex for parents food budget
introduction of new foods
lower environmental impact 
strengthening community 
healthier food selection 



Implementation of guidelines for healthier snack options (Food Quality,
Systems)
Implementation of guidelines for healthier competitive foods options
(Competitive Foods, Systems)
Healthy beverage options (Food Quality, Systems)
Increased space/amount/variety of healthy options (includes shelf space,
number of booths, options on menus) (Food Quality, Environmental)
Farm-to-table/use of fresh or local produce (Food Procurement, Systems)
Price manipulation/coupons/discounts to encourage healthy food choices
(including fruit & vegetable prescriptions with cost-offset) (Marketing,
Environmental)
Appeal, layout or display of snack or competitive foods to encourage healthier
selections (Marketing, Environmental

Changes adopted 



Noelle.beecroft@wsu.edu
281-896-5775


