
 

   

 

COUGS SPEAK: Social Norms Campaign Design Competition – Judging Rubric 

Media, Adolescents, and Cannabis (MAC) Lab Research Group  

Category                           Description                                                                   Score (1-5)          Judge Notes 

________________________________________________________________________________________________________________________________________________________________ 

Relevance & Accuracy  Used approved facts correctly and align with 
social norms/prevention goals. No 
misinformation or off-topic content.  

  

Message Clarity & 
Focus  

Main message is concise, easy to understand, 
and memorable. Language is appropriate and 
focused on one clear idea.  

  

Design & Accessibility  Layout is readable, balanced, and accessible. 
Fonts and contrasts are clear.  
Visuals are inclusive and professional.  

  

Creativity & Audience 
Fit  

Original, engaging concept suited for college 
audiences. 
Tone and visuals resonate with students and 
campus culture.  

  

Potential Impact  Encourages reflection or behavior change/call 
to action. Message feels positive and 
persuasive without fear-based appeals.  

  

 

Judge Name:  __________________________________ Signature: ____________________________________  Date: ____________________________ 

 


